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Objectives of the class
• Create An Authentic, Artistic Digital 

Home 
• Fill It With Content 
• Establish a consistent habit of 

creation 
• Build Your Audience 
• Learn how to use social media 

authentically,build relationships, get 
work as an actor 

• Sustain creativity as an empowered 
artist throughout one’s career while 
attracting the desired collaborators.  

• Connect new media to old fashioned 
ways to get work in show business.  



HOW TO USE WORDS Like An Artist 



Who am I 
inside?



Who am I out 
side?

Describe yourself.  Plus.  
What are your subtitles.  



Past Descriptions



+ categories = Tag 
lines 



7- 10 short statements that 
describe your personal essences 

sides to your personality. 
photos. Parts you can play. 



• tag lines 

• Blog post 

• short bio (website welcome, invitation….) 

• super hero bio 

• professional bio 

• downloadable professional resume (industry 
standard) 



Class - Casting Lessons

Introduction to breakdowns 

Create a strong image based on 
a breakdown 

Post final result on Instagram







TODAY NOVEMBER 7, 2014
Identify 7-10 target people in the 
industry based on tag lines, 
include a few safe people based 
on the week one, be sure to get 
their contact information and add 
to separate list in mail program. 

Learned how to put a legit 
audition on tape singing & 
monologue. Create groups for final 
video project 

Discussed importance of visuals 
throughout your digital 
communication 

reviewed email campaigns 



TOPIC BUILDING  
REAL RELATIONSHIPS



–OLD SHCOOL NY AGENT

“Like Julie Taymor is going to put 
you in the show because you tweet 

I want to be in the show.” 



Choose Your Target  

Specific based on your essences 

You are looking to find your peoples 

Come up with your angle 

PLAN over 18months to 24 months 1 touch per month 
with your 7 targets



Lead Capture. 
Juicy Give away. 

Sharing yourself  
Attraction marketing  
Building your audience  
Building relationships  
Every one ain't for every body 
Example: Hosting video teaching something 

fun 



Brainstorm…all the ways to 
contact

Linked In 

Pinterest 

Instagram 

Facebook 

Snap chat 

Classes/ Workshops 

Panels 

See their work

In person 

Snail Mail post card 

Press release  

Snail mail one sheet 

BLog  

How to Videos  

Phone (another best way) 

Referrals  (best way)

text 

Auditions 

Offer a service-
volunteer 

Build relationships 
in their circle 

twitter



Share Your Journey 

Attraction marketing 

Direct marketing: create Friends and Family list  

Send an email to Friends and Family using an email service. 

Finalize tag lines. Create a castablity sheet based on them. 

Create a “what I care about project” for your website.



castabilty 
sheet

your monologues, songs, and 
scene choices will be based 

on these. 



Class Nine  
IRL 
vs.  

VIRTUAL LIFE



THE LANDING PAGE.  Very useful. 



A site without Content.

http://www.madisonmalloy.com


 Content is King
CONTENT WILL SET YOU 
APART.   
HAVE AN OPINION. A POV.  
Content must be DELIGHTFUL 
AND USEFUL.  
Your BLOG. & SOCIAL MEDIA. 
Are content.  Anything original.  
(start a conversation) engage.  
Share. Enrich others.  
Quantity is important. 
Always be lead by your authentic 
truth.  
Never forget you are in public.

So is quality.  
How to produce content.  
Set up a content production 
schedule.  
Come up with compelling titles…
Blog on hot topics for your interests, 
passions, what you care about, 
Current news events 
It does not have to be long. written 
in your voice.  
Re blog. Always attribute credit take 
as seriously as an academic pledge.  
 Decide where the content belongs.  



Add Content.



When To Keep It Old School

Picture/ Resume  

Business Cards 

Thank you Cards 

Industry Auditions 

Casting Director Workshops 

Classes 

Post cards 

One Sheets (hybrid)

Tools traditional 


